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Surrender to the wild
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Welcome tog‘xé remote, untamed places Muevvﬂdﬁe&pwe.md
nature rules: Here,you come face to face with raw, unfiltered nature.
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Target Audience

There will be 2 campaign taglines in order to reach
2 different audience segments:

Campaign background

Launching on 11 February 2025, this campaign showcases our premier

camp offering in Botswana, then expands to our full Wilderness
collection. Targeting a high-earning audience, it features impactful

messaging across key channels. The first in a series, it focuses on the

best wildlife experiences and runs from February to May.

Marketing Channels

Website landing page:

https://safaris.wildernessdestinations.com/surrender-

to-the-wild

Launch Video: https://youtu.be/buEQmLhzzQA

Consumer Mailer:
wildernessconsumer.createsendl.com/t/d-e-

slrkjut-l-z/

Social media channels — LinkedIn, Facebook, Instagram
Paid digital ads - YouTube

Objectives —
———
+ Build brand awareness through a compelling campaign. =——"
» Showcase best wildlife experiences through our content.

 Drive interest & increase conversion during peak
booking season.

Content Pillars

Why Wilderness?

ysnd sunayjlep dwe) Jsiwald |


https://safaris.wildernessdestinations.com/surrender-to-the-wild
https://youtu.be/buEQmLhzzQA
https://wildernessconsumer.createsend1.com/t/d-e-slrkjut-l-z/

